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Marketing for Illinois IDEA

As its courses become available to students in more universities, the Alliance will conduct an expanded marketing campaign that targets online students.   The following types of materials will be widely disseminated:

· Extensive e-mail marketing to students and to targeted professional groups

· E-mail templates and messages updated prior to each semester  and distributed to member institutions

· Marketing through other online tools including social networks
· Website maintenance, frequent updating, and optimization for web searches

· Press releases customized for each member institution

· Handouts, flyers, and posters that are downloadable for use by member institutions

Actions Needed by Members
Send student email lists.  In order to promote the Alliance courses via e-mail, member institutions need to supply lists of email addresses for students in majors or minors who are likely to be interested in Alliance courses.
Supply E-marketing promotion of Alliance courses can also be disseminated through college or departmental newsletters and websites.  Member institutions must supply addresses of administrators or faculty who determine what is promoted through their websites and other communications tools.  Artwork and new marketing pieces will be distributed regularly to this mailing list.

